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7 Tips on How to Write a Successful Blog

At the most basic level, blogging is simply writing. But, to be successful, you
need to make sure your blog performs well online.

Creating a successful blog is more technical than you might think. Offering
valuable content in a good format that relates to your business can be a
challenge. If you’re unsure where to start, here are 7 tips on how to write a
successful blog.

Introduction



1. Do your research
When writing a business blog, you need to remain within your business’s niche. For
example, people won’t expect to read about scented candles on a plumber’s
website.

While you’ll likely have a good level of knowledge of your business niche, it’s
necessary to do your research first. 

Make sure your information is correct and that you back up any facts and figures
wherever possible. It’s difficult to position yourself as a source of information if
you appear to spout facts you don’t source.

2. Be sure to offer value
A term that’s regularly thrown around in the blogging world is “value”. But what
does this mean?

Simply put, you need to write about something your readers want to know. 

Think about questions customers often ask of your business. Not things like
opening hours or location, but industry-related questions. Are you a florist who
regularly gets asked about seasonal flowers or the meaning behind popular
flowers? There are 2 post ideas straight away



Everyone has their own writing voice. You
might think there’s not as much variation in
writing voices as speaking voices, but there is.
It’s easy to show personality in writing, you
just need to find how you do this.

If you haven’t written much in the past, it can
be helpful to practice before you jump into
blogging. Even if it’s just writing posts you
won’t publish, the more you write the easier
it’ll become.

Remember, a blog is a great place to show the
“humanity” behind your business, so ensure it
matches who you are and what your business
does.

Aim to be as conversational as possible, write
in the first person where appropriate, and
show people who you are.
 

3. Find your voice



Online readers are believed to have short attention spans. Rather than being offensive,
what this really means is that, when browsing, people skim and jump between web pages
looking for the information they need.

Therefore, make your blog posts easy to reach and search. This translates to short
paragraphs (ideally under 3 sentences), plenty of subheadings, and add lots of bullet
points or lists.

It might seem counterproductive, but you want to maximise white space – gaps around
your text. Doing so allows readers to search for what they want or to digest the
information easily.

Also, be sure to use a catchy title that grabs attention but also highlights the article’s
topic.

You might want to run your blog post through different websites, such as a plagiarism
checker and a readability index. These will help ensure your content is original and easy
to read, both of which are likely to make it more successful.

4. Make it easy to read



5. Make sure it’s correct
Along with being readable, your content needs to be accurate. Factually accurate is
one thing, but grammatically accurate is another thing entirely. After all, if people
notice spelling and grammar errors in your blog posts, they’re less likely to trust your
authority.

If you find spelling and grammar a challenge, don’t worry. Word processors obviously
include basic checking tools, but jump on a website like Grammarly. It helps you spot
issues ranging from spelling to excess words and article usage.

6. Use plenty of images

Similarly to point 4, images help to break up the space between paragraphs. Plus
people love pictures. What’s more, they add visual interest to your posts and stop
them from feeling like a wall of text, which can be very off-putting.

You can either use licence-free pictures from stock websites or use your own. If you
run a construction company or something portfolio-based, using your own pictures is
a great idea.

Not only will the pictures add interest, but they also offer a new and interesting way to
demonstrate your position in the industry.



7. Encourage conversations
Blog posts shouldn't be one-sided. You should provide your readers with information
they want, but you should also encourage them to get involved in the comments section.

Make sure commenting is easy and visible on the page. But also ensure you post
everything on social media so you can build conversations there. Some blogging sites
integrate comments section so they appear on social media and the original article.

This can be a good idea because it helps to build conversations and generate interest in
your posts.



Writing successful blog posts takes practice, regardless of how

confident you are in your writing ability. Even the best bloggers go

through a process of trial and error, so don’t be afraid to test out

some ideas.

But if you think it’ll be too much time or effort alongside running your

business, hire a marketing agency. If you need help with your

blogging and want an expert behind it, contact me to see how I can

help

[Simon Hall/ KRS Digital]

 Conclusion…


